
 

Web Class Introduction 

All right, we got some more cool stuff for you. This is all about marketing. We want to make 
sure that we're smart in our marketing. We want to make sure that like everything else, we're 
being productive and that we're focusing on the right channels. Now before we go into this 
one, all right, before we go into this, we know that we want to have multiple ways in which for 
you to get clients, for you to get leads on a consistent, profitable basis, right? We want to make 
sure that there's a steady inflow. We want to make sure that we're never stopping our 
marketing. That doesn't mean that we have to take on new clients. It doesn't mean that we 
have to spend a lot of money, but we want to keep this machine going. Because when you're 
going to small business level and when you're going to mini empire and beyond as buzz 
Lightyear would say, then you want to make sure that this machine doesn't stop, because it's a 
lot for the machine to start back up. 

Now, this class series right here is all about how you can use web classes to get clients, to get 
prospects. Now, a web class you may have heard of as a webinar, don't use that. That word has 
been like, it's no good anymore, right? So a web class. This is where you are going to put out a 
message to your clients, or to your prospects, your most likely ones, so this is where having a 
niche is very, very important. Going out to them, being targeted focus, having a very target 
focus, your market definition is a very most important thing. But once you've done that, let's 
use an educational format to bring them in. Let's bring the people that are most likely that 
you're going to work with, and let's give them a crap ton of value. Let's give them a lot of 
content, and a very specific piece of content. 

We don't want to give them, how do you reconcile QuickBooks? We don't want to give them, 
how do you make journal entries and how you make a budget and gag me with a spoon, right? 
We want to make sure that we're talking about results. We want to make sure that we're 
talking about true value. Not the hardware store, but the thing that your client actually wants. 

So, during this class series, again, we're going to walk through what a web class is. How do you 
structure it? And then how do you get people there? How do you go out there and identify 
sites, different people who already have the eyeballs that you want in front of them? So, it's 
kind of like referral marketing where we want to make sure that we're leveraging other 
people's lists, other people's relationships though what it really is. So, we'll dive through all of 
that A to Z, how you do the web class. It's going to be pretty fast. It's going to be pretty quick. 
We want to make sure that this is not exhaustive. So, make sure that you buckle up and that 
you're ready, because this is a wonderful way for you to go out there and get clients. Do not be 
reliant upon one way to get clients. Have 20 ways to get one client rather than one way to get 
those 20 clients. Let's go dive in. 
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